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Market Development Cooperator Program 

(MDCP)

• The Cooperator Program provides financial and 

technical assistance from ITA to support projects that 

enhance the global competitiveness of U.S. industries.

• Partnership with ITA and non-profit industry groups 

like trade associations and chambers of commerce.

• Industry groups pledge to pay a minimum of two-thirds 

of the project costs on sustainable projects

• Award Limits:  $500,000.  Awards up to 3 years

• AIANTA was an award winner and for the next 3 years 

Commerce will work with them in the U.K. & Italy
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Travel Trends to the U.S.



U.S. Visitors & Spending Trends

Sources: Department of Commerce, National Travel and Tourism Office; Department of Commerce, Bureau of Economic Analysis; 
Statistics Canada; Banco de Mexico.   R = the 2014 arrivals totals were revised in 2015

Note: The Bureau of Economic Analysis revised the definition of travel exports (spending) in 2014 to better align with international standards.  In general, this 
revision increased U.S. travel exports by 20%.  The timeline shown includes the revisions back to 1999 and thus represents comparable data.
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Origin Country

Travel 

Receipts

Passenger 

Fare 

Receipts

Total 

Travel 

Receipts

2014/ 

2015       

% change

2011/ 

2015       

% change

China $27.7 $2.5 $30.2 15% 116%

Canada $17.4 $5.3 $22.7 -13% -10%

Mexico $16.8 $2.9 $19.7 5% 21%

Japan $11.6 $5.6 $17.2 1% 16%

United Kingdom $12.9 $3.3 $16.2 12% 24%

Brazil $11.1 $3.3 $14.4 3% 46%

India $10.2 $1.6 $11.8 18% 52%

Germany $7.2 $1.7 $8.9 8% 26%

Italy $3.1 $1.1 $4.3 4% 20%

Total Travel Exports $204.5 $41.7 $246.2 5% 31%

Top Preliminary Travel & Tourism Export
Markets 2015r in $ Billions

Record year for travel exports
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Top Overseas Markets for
International Travelers to the U.S. 2015p

* International travelers include all countries generating visitors to the U.S.
**          Overseas includes all countries except Canada and Mexico.

Record year for travel to U.S.

Rank Market of Origin Visitors 
(000)

2014r/15 
% change

2011/15 
% change

-- Total Arrivals * 77,510 3% 23%

-- Overseas Arrivals ** 38,392 10% 38%

1 United Kingdom 4,901 18% 28%

2 Japan 3,758 4% 16%

3 China (PRC) 2,591 18% 138%

4 Germany 2,272 10% 25%

5 Brazil 2,218 -2% 47%

6 Republic of Korea 1,765 21% 54%

7 France 1,753 6% 17%

12 Italy 1,039 8% 16%
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Top Origin Markets for International 
Travelers to the U.S. January to August 2016

Top Countries Jan.-August 
2016 
Arrivals in 
(000)

% change 
2015/16

Total Arrivals 50,804 -2%

Overseas 25,119 -1%

Europe 9,747 4%

United Kingdom 3,019 -4%

Germany 1,323 -11%

France 1,128 -8%

Italy 656 -5%



Forecast for International Travel

to the United States



2015 Actual Arrivals & Short-Term Forecast 

Inbound Travel to the U.S.
Visitor Origin 2015r

(000)

% 
Change

2016 
(000)

% 
Change

2017 
(000)

% 
Change

Total Visitors 77,510 3% 76,783 -1% 78,598 2%

Overseas 38,392 10% 38,584 1% 40,015 4%

United Kingdom 4,901 18% 4,901 0% 4,852 -1%

Japan 3,758 4% 3,721 -1% 3,721 0%

China 2,591 18% 3,006 16% 3,457 15%

Germany 2,272 10% 2,204 -3% 2,226 2%

Brazil 2,219 -2% 1,842 -17% 1,731 -6%

Italy 1,039 8% 1,019 -2% 1,008 -1%

Based upon NTTO’s October 2016 forecast, using the % change for 2016 and 2017 and actual 2015 arrivals
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Visitation Estimates & Traveler 

Characteristics of Overseas Travelers to 

American Indian Communities



Trends in Total Overseas Visitors to  

American Indian Communities (1996-2015)

In 000s

Overseas includes all countries except Canada & Mexico
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Visiting American Indian Communities:

Country of Origin 2014r vs. 2015

Origin

Market

Visit Amer.

Indian Comm.

2014r

(000)

Visit Amer.

Indian Comm.

2015

(000)

%

Change

2014/2015

Overseas 1,677 1,958 17%

China 169 238 41%

U.K. 158 181 15%

Australia 116 174 50%

Germany 134 129 -3%

Italy 45 81 79%

r  = revised arrivals to USA totals which impact visitation figures for 2014 as well



Information Sources & Trip Decision Times for

Italians to USA & American Indian Communities 2015

Information Sources

Italians to USA

Italians to Indian 

Country

Difference

Airline 34% 37% 3%

Online Travel Agency 33% 29% -4%

Personal Recommendation/Friends 23% 28% 5%

Travel Agency Office 21% 34% 13%

National/State/City Travel Office 13% 24% 11%

Corporate Travel Department 10% 4% -6%

Advance Trip Decision Time (Mean) 96 133 37 days
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Selected Key Traveler Characteristics for Italians to the USA

& American Indian Communities 2015

Characteristic

Italians 

to USA

Italians to 

Indian 

Country Difference

Use of Packages 13% 30% 17%

First International Trip to USA 33% 40% 7%

Main Purpose of Trip - Vacation 59% 84% 25%

Main Purpose of Trip - VFR 15% 5% -10%

Nights in the USA (Average & Median) 16 vs. 9 22 vs. 15 6 vs. 6

Number of States Visited 1.6 2.7 1.1

Number of Destinations Visited 2.2 4.4 2.2



Top Ports Of Entry by Italian Travelers to USA & 

Native American Sites – 2015

* Only ports with at 3% market share of visitors to 

Native American sites are listed

All Italian Travelers to 

USA - Top Ports *

New York (JFK) – 37%

Miami (MIA) – 17%

Los Angeles (LAX) – 8%

Newark (EWR) – 5%

Chicago (ORD) – 5%

San Francisco (SFO) - 4%

Boston (BOS) – 4%

Atlanta (ATL) – 4%

Italian Travelers to Native 

American Sites  - Top Ports *

New York (JFK) –33%

Los Angeles (LAX) - 21%

Miami (MIA) – 11%

San Francisco (SFO) – 7%

Charlotte (CLT) – 6%
Chicago (ORD) – 5%
Atlanta (ATL) – 5%
Newark (EWR) – 3%
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Transportation Used by Italian Visiting the USA &

American Indian Communities 2015

Mode of Transport

Italians to 

USA

Italians to 

Indian 

Country Difference

Rented Auto 30% 55% 25%

Airlines in the U.S. 28% 46% 18%

City Subway/Tram/Bus 43% 44% 1%

Taxi/Cab/Limo 36% 34% -6%

Company or Private Auto 30% 33% 3%

Bus Between Cities 18% 28% 10%



Top States Visited Italian Visitors to the U.S.

& to Native American Sites – 2015

*  Note: trip information is collected separately for destinations visited while in the U.S. and 

activities.  Thus, visitors to a state may not have visited a Native American site in that state.

All Italian Travelers to USA  

- State Visited*

New York (46%)

California (21%)

Florida (21%)

Nevada (11%)

Massachusetts (6%)

Arizona (6%)

Illinois (5%)

Texas (4%)

Pennsylvania (3%)

Utah (3%)

Italian Travelers to Native 

American Sites  - State Visited*

California (56%)
Nevada (46%)
New York (37%)
Arizona (26%)
Utah (22%)
Florida (16%)
Colorado (7%)
Wyoming (6%)
Tennessee (6%)
Louisiana (5%)
Illinois (4%)
Massachusetts (3%)
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Activity Participation for Italian Visits to the U.S. & to 

American Indian Communities 2015

Activity

Italians to 

USA

Italians to 

Indian 

Country Difference

Visit Am. Indian Comm. 8% 100% 92%

Shopping 76% 88% 12%

Sightseeing 67% 82% 15%

Visit National Parks 37% 74% 37%

Small Towns/Countryside 29% 59% 30%

Guided Tours 22% 58% 36%

Cultural Ethnic Heritage Sites 28% 53% 23%

Visit Historical Locations 25% 48% 23%

Amusement/Theme Park 20% 47% 27%

Art Gallery/Museum 42% 42% 0%

Experience Fine Dining 23% 35% 13%



The Quickest Way to U.S. International Tourism Information:

http://travel.trade.gov/

Includes International Travel Research Online

Order, read, download & print the latest statistics on 
international travel to and from the U.S.

• All of the latest summary tables highlighting specific tourism trends

• Nearly 40 regional, country & sector profiles available

• Forecast of international travelers to the U.S. through 2021

• Information on NTTO’s seven ongoing market analysis (research) programs

• Updated monthly statistics on arrivals and departures

• Late-breaking TI News announcements and information releases

• Links and information on the Commerce, Commercial Service Travel & 
Tourism Team in the USA & Abroad

• Links to other organizations in the travel industry

Sign up for TINews, NTTO’s FREE news service, 
for the latest in tourism industry news and program updates


